Building North American Competitiveness

West Fraser
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‘-_‘\ i %5 X / -
* = -
(anada, the U.S,,
and Mexico trade = N
$1.3 trillion e
each year, generating — ,
- 27% of the world's GDP s e '
lwith only 7% of the world's population NN

West Fraser, founded in British Columbia
in 1955 as a small timber producer, is

now North America’s IargesF [umber WEST FRASER
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West Fraser continues to build its North American supply chain, with
recent purchases of two sawmills in Arkansas and another in Alberta. West
Fraser is investing in its mills to the tune of $360 million this year alone.

WE Do BUSI N Ess TOGETH ER North American integration has helped West Fraser expand its operations

throughout the U.S. and produces a wide range of timber products.

Through its extensive distribution and
logistics network, West Fraser uses a
mix of rail and trucks to ship wood
products throughout North America.
Lumber is shipped by rail through
Canada and to the U.S. where West
Fraser uses reload sites in order to
deliver small “just-in-time” quantities
to builders. West Fraser exports
lumber and MDF around the world.

(Canadian companies have invested Rﬁ‘

$309 billion inthe us. #ﬂ‘

Total foreign investment among Rit
Canada, the U.S. & Mexico is

$662 billion {4

February 2015. This story of North American integration is based on
publicly available information. Unless otherwise mentioned, all trade I*I E l a I

figures are in U.S. dollars.




